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This is a unique opportunity for Chinese advertising agencies
and production companies and UK production companies to
learn about each other, about opportunities and challenges and
to find ways of working together that will benefit both them
and the agencies’ clients.

9am to 5pm Tuesday 20th October 2015 and Wednesday 21st
October 2015. No registration required - just come to the venue.

Venue: Sigma Film Club, 601 Waima Rd, Huangpu, Shanghai, China
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20th October
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Registration and Coffee

Welcome and Introduction

Steve Davies, Chief Executive,

Advertising Producers Association

Welcome to our delegates from Chinese advertising
agencies and production companies and from UK
commercials production, interactive production and
visual effects companies

What | have learnt as ECD of China’s biggest agency
Graham Fink, Chief Creative Officer, Ogilvy China

Independent, but not alone

Yang Yeo, ECD, W+K

A tribute to all our production partners and friends that
helped W+K Shanghai produce work that we're proud of

Coffee break

Making an impact in China

Daniel Bergmann, Founder and CEO, Stink and
Desmond Loh, Executive Producer, Stink China

What do we need from UK production companies?
Sheena Jeng, Chair and Chief Creative Officer,

Publicis China

Lunch provided free for all attendees
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The Power of Storytelling
Andy Orrick, Chief of Stuff, Rattling Stick

Working with UK visual effects companies
Joce Capper, Managing Director, Rushes,
Hector Macleod, Founder and CEO, Glassworks
and Thomas Gibson, EP, The Mill

Experiential - Creating Impactful Activations
Lorraine Fearon, New Business Manager, Framestore

Virtual Reality is here!
Simon Gosling, CEO Happy Finish

Coffee break

Saving Ideas with a Small Budget
Kevin Lee, ECD, Legas Delaney Shanghai

Meeting the challenges of budget pressures
Claire Davidson, Managing Director, The Sweetshop

Fail Hard
Nils Andersson, President and Chief Creative Officer,
Greater China, TBWA/Shanghai

Close
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21st October
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Tea/coffee

Creating advertising the public can trust
Tim Lefroy, Chief Executive, the Advertising Association

The Latest Thinking in Interactive Production
Steve Davies & Louis Barron, The APA

Coffee break

At the Forefront of Interactive Production
Jon Biggs, Creative Director, Media Monks

Our experience of working with UK production
companies

The good stuff and what we would do differently
Andy Chan, ECD FCB Shanghai

Lunch provided free for all attendees

The Little Black Book - Things you need to know
about production in China
Colin Lai, Owner/EP, The Shanghai Job

The opportunities and challenges of opening
a visual effects company in Shanghai

Steve Marolho, General Manager MPC Shanghai,
Mark Benson, Global MD, MPC and Dan Phillips,
Head of Digital and Interactive, MPC Creative
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Shooting in the UK with specialist service companies
Meriel Bunney-Gillies, LS Productions
and Henrique Goldman, Mango Films

Transforming BBH Shanghai and what we need from
UK production companies going forward
Johnny Tan, ECD, BBH Shanghai

Creating China’s most awarded advertising agency
Kitty Lun, Chairman/CEO Lowe China

Coffee break

A Chronological Review of the Influential
Commercial Film in Greater China Region
Jimmy Lam, Vice Chairman & Chief Creative Officer,
DDB China Group

Panel discussion

What have we learnt from the Shanghai London
Advertising Forum 2015 and action points going forward
Norman Tan, North Asia CCO, J. Walter Thompson Shanghai
Jacqueline Zhang, Owner, Gwantsi

Tim Stephens, Interactive Media/Academic Consultant for Media

Jonathan Lim, Creative Director, Grey Group Shanghai

Close

For more information details as per announcement
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Venue: Sigma Film Club, 601 Waima Rd, Huangpu, Shanghai, China
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This event is organised by:
Advertising Producers Association
47 Beak Street, LondonW1F 9SE

T 0044 207 434 2651

E steve@a-p-a.net or louis@a-p-a.net
W www.a-p-a.net




