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2am Films
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Campaign

Dab Hand Media
Finger Music
Framestore CFC

Freud Communications
Great Guns

HS | London

Hotspur and Argyle
John Spary Associates
Joyrider Films
Knucklehead
Manifesto Films
Marshall Street Editors
MJZ

MPC

Partizan

Passion Pictures
Rokkit

RSA Films
Rushes

Shots

Smoke & Mirrors
The Sweetshop

The Mill

Nick Crabb

Steve Davies - Nicki Masterson
Lewis More O’Ferrall - John Hackney

John Tylee

Luke Beauchamp

John Murrel

Abby Orchard - Michael Stanish
Dave Waters

Miles Johnson

Nicola Doring - Sadie Ward
Danny Fleet - Theo Delaney

Su Ling Wong

Spencer Friend

Tim Katz

San Takashima

Kath Sawzak

Debbie Turner

Louisa Cartwright - Jay Lichtman

Madeleine Sanderson - Jordan McGarry
Di Redvers -Henry Schofield

Andrew Ruhemann

Dan Dickenson

John Payne - Damiano Vukotic
Joce Capper - Carl Grinter
Lyndy Stout

Penny Verbe -Belinda Grew
Pippa Bhatt

Andy Barmer
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Welcome

Welcome to the Shanghai London Advertising Forum 2007!

The purpose of the Forum is to bring the Shanghai and London advertising
communities together.

For the 35 delegates from London - from top London production and post-
production companies - it is an opportunity to learn how advertising and
production work in China and what Chinese agencies and production
companies are looking for in their production partners. Working with Chinese
agencies and production companies is an exciting prospect for London
delegates and understanding how advertising works in China is the first step.

For Chinese agencies and production companies, it is an opportunity to see
what makes London special in commercials production. See award winning
commercials from Cannes and the APA Collection, see how London
companies shoot wherever in the world provides the best value and how
great commercials don't have to mean big budgets. Hear too from visionary
speakers on branded content/new media and visual effects.

It really is a fantastic line up of presenters from Shanghai and London.
Above all, it is a chance to meet and learn together in Shanghai: a city
growing in terms of advertising, business, and opportunity, as well as
physically, at an astonishing speed.

So come along to Creek Art, Shanghai, on 21 and 22 November 2007
to take part in this unique- and free- opportunity to learn. Lunch and

goody bag provided.

The forum is organised by the Advertising Producers Association:
www.a-p-a.het

To register your interest and for further updates please email nicki@a-p-a.net
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Wednesday 21 November 2007

Morning

0900 REGISTRATION Tea/Coffee

0930

0945

1015

1045

100

1130

1200

Steve Davies Chief Executive, APA
Introduction: “‘What does London have to offer?’ is the theme
speakers from the UK will develop.

Dave Waters Creative Director, Freud Communications
What makes London special? An overview on the top directing talent
available from London production companies.

Tim Katz Managing Director, Knucklehead

London based but worldwide: London production companies draw
talent from around the world and shoot around the world to get the
best creative result and best value.

BREAK Tea/Coffee

Kitty Lun Chief Executive Officer, Lowe China
Insights into advertising in China, Lowe’s ethos and work and
what they look for in production.

Carol Potter Chief Executive Officer, BBDO China

Insights into advertising in China, BBDO's ethos and work and
what they look for in production.

LUNCH Buffet lunch provided for all delegates and guests.

10

2007 F LBIES &



Afternoon

1300

1330

1400

1430

1500

1515

1600

1630

1700

Luke Beauchamp Managing Director, Dab Hand Media
It's not about big budgets! London is flexible and produces great
work from great ideas and sometimes for surprisingly small budgets.

Henry Scholfield and Di Redvers Producers, Partizan

Animation in Commercials: The limitless potential of animation makes
it increasingly popular in commercials. We look at the best new
animation and how it maximises impact for advertisers.

Yang Yeo Chief Creative Officer, JWT, Shanghai
Creativity in Chinese Advertising.

Norman Tan Executive Creative Director, Bates Asia
Insights into advertising in China, Bates Asia ethos and clients
and what they look for in production.

BREAK Tea/Coffee

Carl Grinter Director of Production, Rushes

Louisa Cartwright and Jay Lichtman Producers, MPC

Andy Barmer Managing Director, The Mill London

Why has London become a world centre for visual effects?
Top London post production companies show how stunning
effects on commercials were achieved.

Kunal Sinha Executive Director - Discovery, Ogilvy Discovery China
Everyday Creativity in China.

Anthony Tse Managing Director, Cheers Films
Production in China and working with overseas production partners.

CLOSE
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Thursday 22 November 2007

Morning

0900 Steve Davies Chief Executive, APA

Introduction to Day 2.

0915 Scott Spirit China Strategy Director, WPP
On the size and potential of the advertising market in China and the
opportunities for advertisers, agencies and production companies.
0945 Kel Hook Managing Director, Wieden+Kennedy, Shanghai
Insights into advertising in China, W+K's ethos and work and
what they look for in production.
1015 Matt Smith Managing Director, The Viral Factory
Branded Content and New Media are advertising's biggest growth
area. What are the latest developments in these areas in London.
1045 BREAK Tea/Coffee
1100 Andy Chan Senior Creative Director, JWT Shanghai
Insights into advertising in China, JWT's ethos and work and
what they look for in production.
1130 Lyndy Stout Editor, Shots magazine
Chairs questions and answers with a panel of delegates.
1200 LUNCH Buffet lunch for delegates and guests.
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Afternoon

1300

1330

1400

1430

1500

1530

1600

1645

1700

Jonathan Chajet Asia-Pacific Strategy Director, Interbrand
Insights into marketing Chinese and multinational brands in China.

Penny Verbe CEO, Smoke&Mirrors

Abby Orchard and Michael Stanish, Producers, Framestore

Why has London become a world centre for visual effects?

Top London post production companies show how stunning effects
on commercials were achieved.

Sally Fu Managing Director, 21+
Production in China and working with overseas production partners.

Beresford Mitchell Executive Creative Director, Red Lounge

Insights into marketing and advertising in China from the ECD for all
Coca Cola advertising in China.

BREAK Tea/Coffee

Ben Zhang Managing Director, Gwansti

Production in China and working with overseas production partners.
Andrew Ruhemann Managing Director, Passion Pictures

How were the virtual band Gorillaz conceived and created and how
could these techniques be used in commercials?

Q&A with producers from London

CLOSE
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